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Marketresearch: Identify niche markets and buy- 
ers. 
Packagingdesign: Preserve, protect and promote the product. 

b Quality control and inspection: Ensure products meet international 
standards and prove that they comply. 
Transport and shipping: Move the product from producer to exporter to 
foreign buyer and distributor. 
Retail and distribution: Move the product from the buyer to the end- 
consumer. 
Advertising: Encourage the consumer to know and buy the product. 

Contributors: Natalie Domeisen, Sebastian Rodas, Bruce Shepherd, Bryan Towe 

%i INTERNATIONALTRAOE CENTRE International TradeForum ISSUE 212005 31 


