
To Oxfam Hong Kong, partnering with the corporate 
seçtor means more than just receiving donations, 
writes Albert Chan. 

Tkp cvrporatc rector plays an  am- 

portani role in the hirtory of Oxfam Hong 

Kong In the early days, WP operated from 

a single room in an HSRÇ hii i lding in 

Manqknk and  Hong Kong Land offered 

bis  a HKS1 r ~ n t a l  rpace for oiii f i r ~ i  recond- 

tiand shop. Hong Kong's largest muri<  

s t i ~ n ,  Tom Lee Mi~ric. ha$ partnered in 

Oxfam Mucical Wv'drathnn for 12 ycarr, and 

Trailwalker. rn i t s  25" ypar in Hong Kong, 

Cnboyr the backing of 5uch hlue chips as 

State Street Bank. China Light & Power 

and PCCW. ar well as the Hong Kong SAR 

Government 

5kip ahead to 2005, and t h e  level of 

corporate giving has increased drama- 

tically. More than 250 çompanies offered 

support. donations in kind, donations in 

cash, venue rupport for fvndraising or 

carnpargnfng, air miles, consultancies, 

professranal services, technical support, 

logistirs rupport, volunteering, and more. 

Without this foundation, Oxfam Hong 

Kong couid no1 operate as we do, wEth a 

2005 budget o f  over HKS140 mill ion 

(USDi8m) - up to one-f i f th o f  w h i ~ h  

cornes from the corporate secfor. 
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For more than a decade, w@ have been 

engagrng w i th  the corporale sector 

t h rough  th@ platform that har corne t o  

be known a s  corporate social raspon- 

sibility (CSRI We 5cp the corporate sertor 

a5 a criticnl player in pover ty  reduction 

the largert global econarnic force i s  in a 

position to secure a w.tainahl~ livel ihood 

for millioni. of familier In samP adverre 

cases,  in d e v ~ l o p i n g  and developed 

countries a l t k ~ ,  they have helped crcate 

or sustain poverty Some pharmaceuticek 

companies and global Iabelr quickly come 

to  mind 

Yet. on a n  optimistic riote, more and 

more cornpantes seem t o  5ee CSR ar not  

just brand building or a f ix - i t  response 

to  consumer pressure. bu1 as a true means 

for  developing a market capable  o f  

providing wstarnable Iivelihood oppor- 

tunitles for everyone involved 

It is eary te speak from a moral high 

ground, and NGOs mus7 practice what  

we advocate Sinre the early days. we 

piedged not to recerve any support from 

parent companies or rubridrarles i n  

cigarettes, alcohol, weapons, or garnbl ing 




