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' Fernand Vincent

De; - "GBI" <CBI@ASHOKA.ORG>

A: - <deichberg@bsr.crg>
Envoyé: vendredi 5. octobre 2001 19:01
" Objet: = October's Creative Resourcing

" October's Creative Resourcing Edition is dedicated to those civilians and corporations who have
given their time, money, and in some cases their lives in response fo the attacks on the US. In

" this edition, we highlight two enormous contributors o the fundraising efforts: the Internet,
which has emerged as the most useful tool of mass communication, and Corporations, which -
have given enormous amounts of money and resources to refief efforts. We urge you to visit
our October edition of the Creative Resourcing Network located online at www.citizenbase.org

 <http://www citizenbase.org> and www.changemakers.net <http://www.changemakers.net>

| New Balance Athletic Shoe Co. Steps Up ‘
<http:llwww.chanqemakers.netlresourceslmonthlvlmoctbalance.cfm>

Nextel Résponds to the National Emergency |
<http:llwww.chanqemakers.netlresourceslmonthly101octnextel.cfm>

“McDonald's Answers the Call for Help |
<httb:llwww.changemakers.netlresourceslmonvthlvlm octmcdonalds.cfm>

Relief Via the Internet
<http:llwww.chanqemakers.netlresourceslmonth|yI01 octinternet.cfm>

~ To learn how Ashc_ika Fellows around the world have creatively responded to disasters in
their communities visit the October Edition of Changemakers.net Journal online at:
<http:llwww.changemakers.netliournall01october> :
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